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Si14’s exchang
Viktor
Kopylov

startup of the yea

One on one interview with

In sports betting, the field of bet-
ting exchange is extremely com-
petitive with giants such as Betfair
dominating the field. How can one
newcomer succeed in this industry
and what is new to offer, this and
many more questions have been
answered in an interview with the
CEO of Si14Bet Viktor Kopylov:

With a lot of experience in the
gambling industry, our company
was experiencing the pain of the
industry. It was a constant blocking
of accounts and cutting of maxi-
mum betting. The turnover in our
bookmakers was up to $200 mil-
lion per month. We used different
strategies to manage our capital
and were very successful in doing
s0. When the question of manag-
ing large amounts of money arose,
we decided to develop our plat-
form. We took into account all the
pain of the industry and our users
will have the best conditions in the
betting market.

The successful creation and launch
of the beta platform was the first
milestone in the history of the
company - the foundation of Si14
(an element of the periodic table
Si 14 Silicon Mendeleev) - Silicon
is one of the strongest minerals in
the table. This will be our ex-
change.

There are currently 20,000 users
beta-testing on the Si14 platform.
The official launch of the platform
is scheduled for December 2020.

Preferred sports - Si14 does not
make preferred sports. We
focus on all markets for sporting
events. Of course, the main
sports will be highlighted with
a wider service line such as -
Football - Tennis - Cybersport -
Volleyball - Ice Hockey - Horse
racing and others.

The liquidity
problem in our
company was
solved very
quickly by the
interest of
professional
players with high

Users use our platform as an ex-
change that has supply and
demand. The difference from a
stock exchange is that instead
of stocks, bonds, the subject of
trading is sports events. Tokens
are used as a tool to reduce the
commission of the platform.
The classic fee of the Si14 ex-
change is 1%, but users who
have purchased tokens can ex-
change them for a discount of
up to 0.2%.

liquidity. Our large Viktor Kopylov

target audience is the players
who hedge their positions and
deal with arbitrage situationsin
the betting market. To date, we
have signed some memoranda
with developing countries such
as Africa, Costa Rica and others.

Our company is based in Swit-
zerland. We plan to obtain li-
censes in the countries where
the company operates. Our
company is serviced by the TOP
Bank of Switzerland, which will
be responsible for players'
funds.

Yes, we work with feed suppli-
ers such as Betradar and others.
Since we initially do not have
odds on the exchange and they
are formed by users - compa-
nies such as Betradar - form a
recommended odds column.
This is done for the conve-
nience of our users.

The answer is very simple and
short. We have been in the bet-
ting market for a long time and
we know the pain of the indus-
try. With this information, our
company betting market.

"Users use our platform as an
exchange that has supply and
demand. The difference from a
stock exchange is that instead
of stocks, bonds, the subject of
trading is sports events.
Tokens are used as a tool to
reduce the commission of the
platform. The classic fee of the
Si14 exchange is one per cent,
but users who have purchased
tokens can exchange them for
a discount of up to 0.2 per
cent

Overall, Si14Bet looks to break
into a market that has been
heavily impacted by a global
pandemic. And with its P2P
system, unique cryptocurrency
option, and lack of sporting
preference, the platform could
develop well in this new cli-
mate.

"We have been in the betting
market for a long time and we
know the pain of the industry.
With this information, our
company has taken into ac-
count all points and made a
platform from which no one
will leave. Besides, we have in-
novative solutions that are not
found in the betting market."

Kopylov emphasised: "The li-
quidity problem in our compa-
ny was solved very quickly by
the interest of professional
players with high liquidity.
Our large target audience is
the players who hedge their
positions and deal with arbi-
trage situations in the betting
market. To date, we have
signed some memoranda with
developing countries such as
Africa, Costa Rica and others.”
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